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Now Accepting Submissions for the 2024 Jay Chiat Awards – A Celebration of Strategic Excellence
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Multi-Currency National TV Demo-Base Ratings

Not Ready For Prime Time



	Concerns
	Solution Evaluation Framework
	Key Considerations
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Leading Through Continued Disruption

	Members-only conference for leaders of independent agencies


June 4-5 | Willis Tower, Chicago, IL


REGISTER NOW
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Conscious Conversations: A

Sustainability

Webinar Series



Part 1 | Sustainable Advertising: Actionable Strategies for Agencies (FREE)

April 23 | 12 pm ET


REGISTER NOW
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4A’s Perspective on GenAI

The 4A’s Perspective on AI offers high-level guidance on GenAI for the agency community summarized by the acronym PICA: Participate, Incubate/Investigate, Collaborate, Accelerate


GET IT HERE
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We’re proud to be an extension of your team committed to empowering your success. Learn more about what it means to be a 4A’s member.










 

				

			

			
	




	
					
				
					Elevating Talent Management: Navigating Mergers, Acquisitions, Successions, and Divestitures with Employee Retention Strategies

In our dynamic, talent-driven industry, safeguarding employee retention remains a challenge and a priority, especially during transformative events such as mergers, acquisitions, successions and divestitures. Employees place different levels of value on various benefits, are well-informed and have a wide range of options for finding the right fit. This 4A’s white paper offers employee retention strategies tailored to organizations undergoing transition and will help you consider a range of alternative employee compensation concepts.


Get the Paper
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We empower and equip our members to confidently navigate the ever-changing ecosystem of the agency world. We ensure they remain relevant, are positioned to compete, and have the resources to thrive and grow.



					Our Mission
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Celebrating Black talent in the industry all 365 days of the year.

Honoring Black industry trailblazers and up-and-coming disruptors.


Learn More
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Campaign Enlightenment Program

Discover how to bias-proof any campaign journey with our three-part Campaign Enlightenment Program.


Get more information
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                                                        Webinar
                            
                                
                                    May 2, 2024
                                                                    
                                Business as Unusual: Unveiling the Future: How Agencies Are Implementing Generative AI

                                How are agencies translating its potential into practical applications?                                View Webinar
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                                                        Webinar
                            
                                
                                    April 30, 2024
                                                                    
                                Cracking the Code: How Multicultural & Gen Z Reshape Mainstream Marketing

                                In collaboration with Horowitz Research, Direct Digital Holdings commissioned a survey of over 2,300 U.S. consumers to delve...                                View Webinar
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                                                        Webinar
                            
                                
                                    April 24, 2024
                                                                    
                                Navigating Health Data Privacy: Putting Agency HIPAA Compliance into Practice

                                In conjunction with the release of a new 4A’s-CHC exclusive white paper – Navigating the Health Data Privacy...                                View Webinar
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                                                        Webinar
                            
                                
                                    April 23, 2024
                                                                    
                                Conscious Conversations Part 1 | Sustainable Advertising: Actionable Strategies for Agencies

                                Conscious Conversations: A Sustainability Webinar Series Brought to You by the 4A’s and ANZ Sustainability and climate change...                                View Webinar
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			Equity and Inclusion in Action, Advancing Beyond Conversation.
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 Currency Conundrum Meets Measurement Mayhem This Spring – Are You Ready?

Upfront season is upon us, but this year feels different. With economic uncertainties and increased scrutiny on budgets, every dollar spent is being scrutinized like never before. At the same time, the industry continues to debate measurement and currency issues, leading to confusion in the marketplace.

 


Download the Paper




				

			

			
	




	

		
		
        
    
    
                
            
                
                                        Join the 4A’s
                    
                                        4A’s membership gives your agency access to exclusive content and over a century of industry experience.


                    
                                        Become a Member
                                    
            
                    

                
            
                
                                        Learning Institute
                    
                                        Webinars, workshops, and training programs from the 4A’s give you valuable skills to stay competitive.


                    
                                        View Training Programs
                                    
            
                        [image: Learning Institute]


[image: Learning Institute]

                    

                
            
                
                                        Membership for Non-Agency Partners
                    
                                        Become a partner member and enjoy 4A’s benefits and resources.


                    
                                        Learn More
                                    
            
                    

            


	



	
				4A's Accelerate Access Program

						Exclusive offers available to 4A’s members only

This month’s featured offer from:
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4A’s members enjoy: 50% off



					Take advantage of this offer
			View all offers
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